Annex C


BME Communities
This paper sets out the work planned for 2008/2009 targeting BME communities, to underpin the National Television Advertising, promoting the key message of smoke alarm maintenance, amongst others.

1. Pakistani and Bangladeshi Communities

Target Audience

1.1. The main target audience in these communities are large and extended families, those who live in social housing and those with limited fluency in English.

Television Advertising

1.2. We have created adverts for both the Pakistani and Bangladeshi communities in Urdu and Sylheti respectively.  Both adverts show the devastating effects that removing your batteries whilst cooking could cause.  These adverts are screened on Channel S, Bangla TV, Prime TV and the ARY television network.

Press Advertising

1.3. The television adverts are complemented by coverage in the press, which feature the characters who sustained severe facial burns in the advert to help increase awareness of the campaign.
1.4. The Pakistani press who will feature the adverts and fire safety messages include ‘The Nation’, ‘Daily Jung’, ‘Daily Ausaf’ and ‘Naw-e-Jung’.

1.5. The Bangladeshi press include ‘Notun Din’, ‘Potrika’, ‘Janomot’, ‘Surma’, ‘Bangla Post’ and ‘Bangla Mirror’.

1.6. There will be press advertising in ethnic language press to maintain front of mind presence amongst male audiences.
Information Distribution

1.7. Literature, including posters, leaflets and a Sylheti audio CD, will be distributed at 250 mosques, 250 Bangla community groups and 250 Pakistani community groups.

2. The Somali Community

Press Advertising

2.1. The press advertising across Somali titles will continue in the two titles from last year along with a third, new one.  The titles are ‘Kasmo’, ‘Somali Eye’ and also ‘Jumeriyah Times’.
Information Distribution

2.2. Posters, leaflets and audio CDs will be distributed to 150 Somali community groups.

3. The Polish Community

PR Activity – Community Champion

3.1. We have recruited a Polish celebrity for PR activity with the Polish community.  Kevin Aiston is a British man who moved to Poland and became a firefighter.  He is a frequently featured guest of a television show in Poland called ‘Europa da sie lubic’ and our research has shown that he is recognised by Poles everywhere.  Kevin will feature on posters, dispensers for Polish ‘Fire Safety in the Home’ leaflets and will announce his support for the campaign.
Press Advertising
3.2. We will continue with the press advertising across six titles and may develop new adverts featuring Kevin Aiston, our community champion.  The titles are ‘Polish Express’, ‘Laif’, ‘Cooltura’, ‘Goniec Polski’, ‘Nowy Czas’ and ‘Dziennik Polski’.
Online Advertising

3.3. As the Polish print media has limited circulation outside of London, we will be utilising the Polish websites to reach a wider Polish audience, who are familiar with the internet and many Poles in the UK frequently visit the sites.

3.4. Onet.pl is the biggest website for Poles in the UK, with more than 840,000 unique users monthly.  This work will also be supported by advertorial campaigns across 35 local Polish websites with tailored seasonal messaging and links to our website.  The Polish ‘Fire Safety in the Home’ leaflet will become available to download from these websites.

Outreach Opportunities – Events/Exhibitions
3.5. The property and development exhibition, Murator Expo, was held on 5 and 6 April.  We had a stand at the event with trained Polish promotional staff distributing literature and free smoke alarms.

3.6. The Polish Express Job Fair, which attracts approximately 5,000 Poles, takes place in London on 14 June.  As with the Murator Expo, we have the opportunity to engage and inform the target audience face-to-face with our trained Polish promotional staff.  At the Polish Express job fair, we will distribute free smoke alarms, free Electrical Safety Council (ESC) approved plug adaptors and the Polish ‘Fire Safety in the Home’ leaflet.  We also hope for a Polish firefighter to attend the event.
Outreach Opportunities – Polish Retail Stores

3.7. The number of dedicated Polish stores is growing across the UK, including at least 130 Polish food stores in London and more than 50 outside of London.  We will target larger stores to display campaign posters and leaflets featuring Kevin Aiston.

Outreach Opportunities – Polish Saturday Schools

3.8. We plan to target the Polish Saturday Schools across the country to give us the opportunity to speak with children and their parents.  We will initially trial the idea with 10 schools; four in London and one in Birmingham, Bournemouth, Brighton, Manchester, Peterborough and Slough.

3.9. We hope these events will feature a firefighter and engine for interaction learning opportunities with the children, as well as creating a coffee and chat opportunity with parents/guardians.  Attendees to the event would be able to pick up leaflets and supporting merchandise as well as free smoke alarms.

Partnerships

3.10. We will work with Sami Swoi, a Polish money transfer company, which has 25,000 clients on its database.  We will have access to the 31 retail points, 15 in London and 16 in the regions, with the opportunity to display posters and Polish ‘Fire Safety in the Home’ leaflets.  We will appear on their e-newsletters to their clients highlighting key fire safety messages, as well as offering free smoke alarms.

3.11. The biggest Polish speciality on-line store in the UK is www.bocian.co.uk who have 1,000 clients every month and a 5,000 strong client database.  We will have an online banner and again will feature on their e-newsletters highlighting key fire safety messages, as well as offering free smoke alarms.  The Polish ‘Fire Safety in the Home’ leaflet will be sent to customers with their order.
